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Abstract

The objectives of this research were to 1) compare the characteristics of business operations affecting the
decision to purchase fresh latex based on personal demographic differences of the entrepreneur, and 2)
study the business factors affecting the decision to purchase fresh latex by entrepreneurs in Surat Thani
Province. This study employed a quantitative research approach. The population consisted of 460 fresh
latex business operators in Surat Thani Province. The sample size was calculated using the Taro Yamane
formula, resulting in a sample of 210 respondents selected through purposive sampling. The statistical

methods used included percentage, mean, standard deviation, t-test, and F-test.

The research results revealed that 1) personal factors differed and significantly influenced the decision to
purchase fresh latex by business operators, with statistical significance at the .05 level, and 2) business
factors affecting the decision to purchase fresh latex from entrepreneurs by latex buyers were generally at
a high level. When considered by each aspect, the quality of latex was the most influential factor, followed
by price, quantity and continuity, community or local relationships, trust and business history, and

transportation costs from the rubber plantations to the purchasing point, respectively.
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